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It is important to note that this table is not a ranking, but rather a categorisation of brands based on their responses to our letters, and also relating to their viscose policies as found on their company websites. Engagement 
with NGOs in relation to the Dirty Fashion campaign is reflected in the table – but in order for a brand to be placed in a higher category, this needs to have been meaningful engagement with a clear commitment, on the brand’s 
side, to tackling the issue of pollution in the production of viscose.

*Sustainable Apparel Coalition (SAC) membership is not included in this table, as the SAC does not cover chemical management. Its affiliated platform, the HIGG Index, does cover this as part of its Facility Environmental Module 
– but it is currently not compulsory for members of the SAC to use the Higg Index.

For more information visit: www.changingmarkets.org/portfolio/dirty-fashion/ 
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13% 
of fibres sourced are cellulosic.

Has a cellulosic fibre sourcing policy. Has committed to lower environmental 
impacts of raw materials. Requires that main suppliers of viscose (Lenzing and 
Birla) complete the Higg's Facility Environmental Module by June 2018 and that this 
is verified by an independent third party. Has committed to the Changing Markets 
Roadmap and plans to make the commitment available online.

Has a Restricted 
Substances List (RSL) 
that it communicates to 
suppliers.

Currently able to trace 57% of viscose – to date all can be traced to 
Aditya Birla Group or Lenzing, located in Austria, China, India and 
Indonesia.

Aditya Birla Group (Thai Rayon Company, PT Indo Bharat Rayon, Birla Jingwei Fibre company, Grasim. Birla 
Cellulosic, Graseline);  Lenzing (Lenzing Austria, Lenzing Nanjing, PT South Pacific). 
Less than 5% from: Sateri  (Jiangxi, Fujian), Fulida Group, Tangshan Sanyou, Shandong Bohi, Aoyang, Bailu 
Group, Nanjing, Jilin, Yibin, Shangdong Silver Hawk, Kelheim Fibres, Hubei Golden Ring, Enka, Asahi.

States on its website that it sources from 
Aditya Birla Group and Lenzing. 50%

10% 
of fibres sourced are cellulosic.

Has a viscose sourcing policy and is working with industry to improve chemical and 
environmental practices at cellulosics spinning facilities, and to remediate current 
challenges. States commitment to the Changing Markets Roadmap on its website.

Uses ZDHC MRSL Greenpeace Detox 2020 
signatory Aditya Birla Group and Lenzing.

States on its website that it sources from 
two viscose producers - Lenzing and 
Aditya Birla Group. 53%

Around 13% of products are made with 
viscose (excluding lyocell).

Has publicly committed to the Changing Markets Roadmap and is working with 
viscose producers to achieve a more sustainable production process. Also has a 
viscose sourcing policy.

Uses ZDHC MRSL Greenpeace Detox 2020 
signatory

Yes, but admits that list shared with us may not cover all of them. Hopes to have a more accurate picture by 
August 2018: 
Lenzing Group; Aditya Birla Group (including PT Indo Bharat Rayon); Tangshan Sanyou Yuanda Fibre Co. Ltd.; 
Fulida Co., Ltd; Sateri Co., Ltd; Shanghai Feiyun Tencel Textiles Co., Ltd; Dandong Wuxing Chemical Fibre & 
Textile Group Co., Ltd;  Jiangsu Xinmin Textile Science & Technology Co., Ltd; Suzhou Xinmin.  

Discloses tier 1-3 suppliers, but this does 
not include viscose suppliers. 54%

8% (same as 2017 figure)

Yes. Engaging with viscose suppliers to move towards closed-loop manufacturing 
system by 2025. In the process of updating its MMC policy, which will be aligned 
with the Changing Markets Roadmap and will be available after the summer 2018. 
Also has a viscose sourcing policy.

Greenpeace Detox 2020 
signatory

H&M disclosed a full list of its factories, including locations and some 
addresses: 
Lenzing;  Aditya Birla Group; Fulida; Tangshan Sanyou; Sateri; Aoyang 
Technology; Shandong Helon; Xinxiang Bailu; Jiangsu Xiangsheng; 
Shandong Yamei; Nanjing Chemical Fibre; Jilin Chemical; ENKA GmbH 
& Co; Kelheim Fibres; Formosa Chemicals & Fibre Corporation

H&M again disclosed an updated full list of its factories, including locations and some addresses:  
Lenzing; Aditya Birla Group; Fulida; Tangshan Sanyou; Sateri; Aoyang Technology; Shandong Helon; Xinxiang 
Bailu; Jiangsu Xiangsheng; Shandong Yamei; Nanjing Chemical Fibre; Jilin Chemical; ENKA GmbH & Co.  

Lists tier 1-3 suppliers, but this does not 
include viscose suppliers. 55%

9.7% (same as 2017 figure)

Has a cellulosic fibre sourcing policy (‘Forest Product Policy’). Forest Product Policy 
and Annual Report state its commitment to the Changing Markets Roadmap. Plans 
to make the commitment available online. Engaging with viscose suppliers to raise 
awareness of the Roadmap, with a view to setting goals to achieve EU BAT limits. 
Working to grow its use of lyocell and other less damaging alternatives.

Greenpeace Detox 2020 
signatory

Lenzing – Austria;  Aditya Birla – India; Fulida – China; Nanjing NCFC – 
China; Sateri – China; Shandong Helong – China; 
Shandong Yamei – China; Xinxiang Bailu – China; Jiangsu Xiangsheng – 
China; Aoyang Technology – China.

Lenzing – Austria; Aditya Birla – India; Tangshan Sanyou Xingda Chemical Fibre - China; Fulida Group – China; 
Nanjing NCFC – China; Sateri – China; Shandong Helong – China; Shandong Yamei – China; Xinxiang Bailu – 
China.

Lists tier 1-3 suppliers, but this does not 
include viscose suppliers. 42%

10% (same as 2017 figure)
Has a cellulosic fibre policy which covers sourcing and expects suppliers to 
develop and implement closed-loop manufacturing systems by 2023-2025. States 
commitment to the Changing Markets Roadmap on its website.

Uses ZDHC MRSL  
plus additions.

Greenpeace Detox 2020 
signatory

83% of viscose products are sourced from fibre producers engaged with 
Canopy Style (didn't specify which ones).

83% of viscose products are sourced from fibre producers engaged with Canopy Style (does not specify which 
ones).

Its supplier list mentions Aditya Birla 
Group, but no other Canopy-approved 
viscose supplier.   51%

8% are manmade cellulosics, including 
Lenzing Tencel® and Lenzing Modal®.

In the process of finalising its Responsible Fibre Policy for Viscose and Modal, 
based on the requirements of the Changing Markets Roadmap.

Next has mapped 64% of its supply chain and names the following suppliers:  
Lenzing Group – Austria, China and Indonesia; Aditya Birla Group (Grasim Industries - Nagda (Madhya 
Pradesh)) – India;  Tangshan Sanyou Group (Sanyou Chemical Fiber) – China; Aditya Birla Group (Birla 
Cellulosic – Kharach) – India; Aditya Birla Group (Graseline Division - Vilayat) – India;  Jilin Chemical Fibre 
– China; Sateri Group (Sateri (Fujian) Fibre Co Ltd) – China;  Fulida Group (Fulida (Zhejiang) Holding Co Ltd) – 
China;  Aditya Birla Group (Graseline Division - Harihar) – India;  Xianxiang Bailu – China; Jiangsu Xiangsheng 
– China;  Nanjing NCFC – China;  Sateri Group (Sateri (Jiujiang) Chemical Fiber Co Ltd) – China;  Aoyang 
Technology (Funing Aoyang) – China;  Yibin Grace – China; Aditya Birla Group (Thai Rayon Company) – Thailand. 

Provides a list of tier 1 suppliers on its 
website. Has publicly committed to map 
out its supply chains back to raw materials 
suppliers by 2020. 

33%

7-10%
Yes. Man-made cellulosic fibre suppliers in Tesco's supply chain should work 
towards closed-loop manufacturing by 2023-2025 and follow the details stipulated 
in the Changing Markets Roadmap (policy will be published in summer 2018). Tesco 
also has a viscose sourcing policy for own-brand products. 

Uses ZDHC MRSL plus 
additions.

Greenpeace Detox 2020 
signatory

87% of Tesco viscose products are sourced from factories engaged with 
Canopy Style (didn't specify which ones). Approximately 80-90% of its viscose is from Lenzing, Aditya Birla Group, Sateri and Tangshan Sanyou.

Publishes a tier 1 supplier list, but raw 
material suppliers (including viscose) are 
not included. 31%

Names Tencel (which is Lenzing’s brand of lyocell) as one of its most  
commonly-used sustainable materials but does not have viscose-specific policy.

Uses ZDHC MRSL plus 
additions.

Greenpeace Detox 2020 
signatory

Provides a list of tier 1-3 suppliers, 
but this does not cover raw material 
producers. 58%

3% for Aldi South Group.
 Has a waste water and sludge policy, but this seems  

to be focused on wet processing.

Greenpeace Detox 2020 
signatory

Publishes tier 1 suppliers on its Aldi-
Nord website, but this does not cover raw 
material producers. 

Not included

 has not mapped suppliers.

Lists countries from which the brand 
sources on its website – but no further 
details. 15%

 

said that viscose is a small  
percentage of fibres used.

Has a wood-based fibre sourcing policy that covers viscose, but this does not cover 
impacts from fibre production. Uses ZDHC MRSL

 mentioned using Lenzing Tencel.

Disclosed in a call that the brand works with Lenzing and Aditya Birla Group 
in some capacity and is working to map its viscose supply chain.

Provides a list of factories on its website 
beyond tier 1, but this does not cover raw 
material producers. 54%

 said the brand is in discussion with Lenzing.

Does not disclose identity  
of any suppliers on its website. 24%

Less than 10% of raw materials used by 
the brand are other than cotton, and a 
fraction of that percentage is viscose and 
lyocell.

Has a wood-based fibre sourcing policy that covers viscose, but this does not cover 
impacts from fibre production.

Greenpeace Detox 2020 
signatory

Provides a list of factories on its website 
beyond tier 1, but this does not cover raw 
material producers. 47%

In 2017, Mango communicated that around 
20% of its garments contain viscose or 
viscose blended with other fibres.

By 2020 it aims to increase the percentage of Tencel in its lines and collections. Has 
also signed a partner agreement with Lenzing in order to continue to work towards 
supporting sustainable practices, fibres andprocesses throughout the textile 
industry. 

Greenpeace Detox 2020 
signatory

Does not disclose identity of any suppliers 
on its website (but planning to publish 
tiers 1-3 by 2019). 18%

9% Has a viscose sourcing policy but this does not cover impacts from fibre production.

(but did say it is actively working to map its viscose supply chain.)

Lists tier 1 factories on its website, 
but this does not cover raw material 
producers. 29%

but claimed that viscose makes up a very 
small percentage of fibre used.

No specific policy on viscose, but is currently developing an environmental policy 
that will include: releases to water, waste generation, impacts on biodiversity. 
One aspect of its environmental strategy will focus on improved environmental 
performance of products and raw materials.

Uses ZDHC MRSL Greenpeace Detox 2020 
signatory

Provides list of tier 1 factories on its 
website, but this does not cover raw 
material producers. 36%

Less than 0.45% Has a forest-derived materials sourcing policy that covers viscose, but this does not 
cover impacts from fibre production.

Provides a list of tier 1 supplier and sub-
contractor factories, but this does not 
cover raw material producers. 46%

Has a policy related to sourcing wood pulp for viscose and other  
man-made cellulosic fibres. Said it is in conversation with Lenzing and Birla, and is currently working on mapping its supply chain.

Provides number of factories/countries 
sourcing from in its annual report - but 
does not disclose specific factories. 27%

17% Its Fashion Footprint report 2017 has no mention of a viscose policy. Does not disclose identity of any suppliers 
on its website. 26%

  

No viscose specific policy. Has a Nike Materials Sustainability Index (MSI) but this is 
not available on its website. Nike uses the China Pollution Map Database developed 
by the Institute of Public & Environmental Affairs (IPE) to screen facilities in China 
for wastewater violations. 

Uses ZDHC MRSL Greenpeace Detox 2020 
signatory

Publishes tier 1-2 factories on an 
interactive map – but does not disclose 
raw material suppliers. 36%

Website states 80% of fabric used is cotton 
but doesn’t specify the remaining 20%.

Has a Cellulosic Fibre Sourcing Policy. Has a product sustainability working group 
which identifies sustainable solutions throughout the product lifecycle, from fibre 
generation to processing and from customer use to end of life.

Does not disclose identity of any suppliers 
on its website. 14%

Has a sourcing policy on wood-based products and forest materials, but this does 
not cover impacts from fibre production.

Identified by 
Greenpeace Detox 
as a member of 
ZDHC.

Greenpeace Detox 2020 
signatory

Provides a list of core manufacturing 
partners, but this does not cover raw 
material producers. 29%

Has a viscose sourcing policy but this does not cover impacts from fibre production.

Yes. Lenzing 45%, Adita Birla 29%, 
tanghishan sanyou xingda chemical fibre 
co 1%, Fulida groups 1% remaining 24% 
”awaiting assessment”. 

14%

None. But has ”dress safely programme” which guarantees that ”through the 
entire supply chain, from raw materials to finished garments – our products 
are manufactured without the use of toxic chemicals or dangerous elements.” 
However, the technical manual associated with this policy does not mention viscose 
production. 

Greenpeace Detox 2020 
signatory Lists tier 1-3 suppliers. 35%

2017 reply said the amount of viscose 
used was negligible, as the brand aims 
to minimize or if possible avoid using 

viscose.

Information on numbers of suppliers but 
nothing else found on website. 38%

Has a viscose sourcing policy but this does not cover impacts from fibre production. Does not disclose identity of suppliers on 
its website.

Various Kering brands were 
assessed, including Gucci 
(37%), Puma (56%), YSL 

(36%) and Bottega Veneta 
(36%)

Has a viscose sourcing policy but this does not cover impacts from fibre production.

Claims to  publicly disclose information 
beyond first tier suppliers through 
KnowTheChain disclosure (although this is 
not on its website). 35%

Has a sustainable materials policy but no mention of viscose.

Not a signatory, but 
has been singled out by 
Greenpeace as a poor 
performer with regard to 
chemical management.

Provides a list of factories on its website 
beyond tier 1, but this does not cover raw 
material producers. 38%

Has a man-made cellulosic fibre sourcing policy. The brand says it is committed 
to working with suppliers to source man-made cellulosic fibres produced from 
FSC-certified forestry operations or, where unavailable, from certified forestry 
operations sources that are independently verified.       

Uses ZDHC MRSL Greenpeace Detox 2020 
signatory Not found on website. 19%

Does not disclose identity  
of any suppliers on its website. 5%

Publishes names and addresses of tier 
one suppliers on website, but this does 
not cover raw material producers. 30%

Does not disclose identity  
of suppliers on its website. Not included

Uses ZDHC MRSL plus 
additions.

Greenpeace Detox 2020 
signatory

Does not disclose identity  
of any suppliers on its website. 33%

Said small proportion,  
depending on the fabric used.

Doesn’t disclose any environmental/sustainability policies online. Does not disclose identity  
of any suppliers on its website. 3%

Doesn't disclose identity of any suppliers. 
CSR report does mention the number of 
suppliers in each country. 21%

Does not disclose identity  
of any suppliers on its website. 15%

but a search of the website shows 450 
products containing viscose.

Does not disclose identity  
of any suppliers on its website. 6%

Does not disclose identity  
of any suppliers on its website. 33%

Kering, which owns Gucci, has a cellulosic fibre sourcing policy. Gucci is 
investigating the possibility of having FSC-certified viscose in Its products. No 
policy on viscose fibre manufacturing. 

Does not disclose identity  
of any suppliers on its website. 37%

No mention of any sustainability policies on website. Does not disclose identity of any suppliers 
on its website. 26%

Does not disclose identity  
of any suppliers on its website. Not included

Does not disclose identity  
of any suppliers on its website. 13%

but has a waste water policy which applies to all companies in its supply chain. 

Greenpeace Detox 2020 
signatory

No mention of viscose but says it uses 
Tencel, which is a Lenzing brand name for 
lyocell. 15%

Does not disclose identity 
of any suppliers on its website. 7%

No mention of any sustainability policies on website. Does not disclose identity  
of any suppliers on its website. Not included

its 2017 letter said that viscose clothing 
and accessories represent a small 
proportion of its fabric use.

No environmental policy on website. 2017 reply mentioned a confidential 
environmental policy the brand asks its suppliers to adhere to.

Does not disclose identity  
of any suppliers on its website. 9%

 
Has a wood-based products policy, but this only applies  

to beauty and household goods.

Does not disclose identity  
of any suppliers on its website. Not included

Does not disclose identity  
of any suppliers on its website. 15%

Does not disclose identity  
of any suppliers on its website. 7%

Under Armour has converted from rayon to modal where possible. In cases where 
rayon is still used the brand asks that suppliers use sustainably sourced fibre.

Lists ”strategic” tier 1 suppliers and 
vendors, estimated to account for over 
70% of the brand's business, but this does 
not not cover raw material producers. 

22%

Does not disclose identity  
of any suppliers on its website. 6%

 but has ”Green Attitude” products that use Tencel. 

Mentions that Lenzing supplies its Tencel, 
but doesn't mention viscose suppliers. Its 
website lists tier 1 suppliers. 20%

Where do brands stand on viscose ?


